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Getting Started with
Winery eCommerce

How to Start and Market an eCommerce Website
for Your Winery
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Laying the Foundation

e Define your goals (online sales, club sign-ups, brand awareness, visitor traffic).

e Choose a winery-focused eCommerce platform that integrates with POS, clubs, and
inventory.

e Secure your domain name and set up professional winery email addresses.

e Ensure compliance with shipping laws, taxes, and age verification.

Building Your Online Store

* Upload high-quality bottle and lifestyle photos.

o Write compelling product descriptions (flavor notes, vineyard story, food pairings).
e Set up wine clubs, allocations, or subscription options.

o Configure shipping settings (zones, rates, options for pickup).

o Test your checkout process for ease, speed, and mobile responsiveness.

Branding & Customer Experience

e Make your site visually consistent with your winery's brand (colors, fonts, tone).
e Include storytelling: your vineyard, winemaker, and heritage.

o Highlight member perks (exclusive releases, events, discounts).

e Add FAQs, contact info, and an “About Us” page for trust-building.

Marketing Your Website

» Set up SEO basics: page titles, meta descriptions, and keywords like “winery near me’
or “buy wine online.”

e Create an email sign-up form with a compelling incentive (first-purchase discount,
tasting notes download).

e Plan launch campaigns: announce via email, social media, and tasting room signage.

e Schedule consistent newsletters featuring promotions, events, and new releases.

e Launch targeted paid ads (Facebook, Instagram, Google) to expand reach.

Social Media & Content Strategy

e Share behind-the-scenes vineyard and winemaking content.

e Promote seasonal offers, bundles, and holiday gift sets.

e Use video (Instagram Reels, TikTok) to showcase tasting notes, food pairings, and
winery life.

e Encourage user-generated content (club members unboxing, visitors tagging your
winery).

Ongoing Optimization
e Track analytics: sales, traffic, and customer behavior.
e Test promotions and product bundles to drive repeat purchases.
o Gather feedback from customers to improve usability and offerings.
e Refresh photos, content, and promotions seasonally.
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